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4-8.3% o]& o3& Abstract
5 as In this research, we highlight a number of instances of
TET the water park enterprises’ advertising of the late start
brands’ one.
FuEH

First of all, the current condition of domestic water park
market is like this. According to the data which was
announced from international water park association, the 4
domestic resort enterprises were selected inside world-wide
20 places. The case where 4 enterprises were selected from
one country only, it is only our country. From this situation, it
can be forecast the expansion of domestic water park market
and the cutthroat competition among the domestic
enterprises. In the recent market situation which the
Caribbean Brand is monopolistic, moreover, each resort
enterprises are notifying a new upheaval in the domestic
water park market by striking their future on investment and
marketing strategy. In this research, we suggest the current
practical point by checking 2008 year advertising campaign
strategies of ‘Ocean world’ that holds the 6th rank in a short

time in the data which was announced from international



water park association with successful achieving stable
market entry as the late start brand.

'Ocean world’ has achieved stable market entry and
marketing aim successfully, although it was late start runner,
by their effective advertising campaign. - “Be tense the
Bikini." : This campaign applied the strong point of the
product analysis and strength. The result has improved brand

recognition as well as advertising recognition.
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Top 20 Worldwide Waterparks (2008)

Rank Park and Location

TYPHOON LAGOON AT DISNEY WORLD, Orlando, FL
2 BLIZZARD BEACH AT DISNEY WORLD, Ortando, FL

:

8 WET "N WILD WATER WORLD, Gold Coast, Australia 1,025,000 Flat
AQUATICA, Orlando, FL 950,000 LER

10 SUMMERLAND, Tokyo, Japan 898,000 -25%
0 SCHUTTERBAHN, New Braunfels, TX 882,000 2.0%

12 WILD WADI, Dubai, UAE. 825,000 24%
DEOKSAN SPA CASTLE, Chungcheong, Korea 800,000 Flat

14 WATER COUNTRY USA, Williamsburg, VA 758,000 -1.9%
15 SEORAK WATERPIA, Gangwon-do, Korea 670,000 Flat

16 ADVENTURE ISLAND, Tampa, FL 603,000 -20%
17 SCHUTTERBAHN, Galveston,TX 558,000 1.5%

18=  NOAH'S ARK, Wisconsin Dells, WI 533,000 5.0%

18= HYLAND HILLS WATER WORLD, Denver, CO 533,000 -4.5%

20 SPLISH-SPASH, Riverhead, New York 500,000 176%

Note: =" indicates a tie.
‘Source: TEA and Economics Research Associates (ERA)
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